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SENSHU ELECTRIC (9824)

Consolidated Fiscal Year Operating Recurring Profit Attributable to EPS DPS

CE
(Million Yen) S Profit Profit Owners of Parent (Yen)

FY10/2023 124,967 8,366 8,770 5,920 2,843.95
FY10/2024 136,153 10,349 10,761 7,578 432.12 130.00 3,165.42
FY10/2025CoE 140,000 11,000 11,200 7,700 448.81 150.00 -
FY10/2024 YoY 9.0% 23.7% 22.7% 28.0% - - -

FY10/2025CoE YoY 2.8% 6.3% 4.1% 1.6%

Consolidated Half Year Operating Recurring Profit Attributable to  EPS

(Million Yen) Profit Profit Owners of Parent (Yen)

Q1 to Q2 FY10/2024 66,125 5,104 5,327 3,674 - - -
Q3 to Q4 FY10/2024 70,028 5,245 5,434 3,904 - - -
Q1 to Q2 FY10/2025 68,982 4,798 5,025 3,405 - - -
Q3 to Q4 FY10/2025CoE 71,018 6,202 6,175 4,295 - - -
Q1 to Q2 FY10/2025 YoY 4.3% (6.0%) (5.7%) (7.3%) - - -
Q3 to Q4 FY10/2025CoE YoY 1.4% 18.2% 13.6% 10.0% - - -

Source: Company Data, WRJ Calculation

1.0 Executive Summary (4 July 2025)

Steady Implementation of Measures
SENSHU ELECTRIC, which focuses on development of its operations as electric wires general trading
company, is steadily implementing measures as planned in its midterm management plan (FY10/2025 to
FY10/2027) as well as seeing an increase in sales. For Q1 to Q2 (November to April) FY10/2025, the Company
has suffered from short-term adjustment in earnings, but it appears that sales and earnings are likely to
continue growing from a long-term perspective. For Q1 to Q2 (November to April), sales of FA Cables, which
are said to carry gross profit margin the highest by category of products, have declined on a year-on-year
basis, while sales of Power Cables, which are said to carry gross profit margin relatively lower, have risen.
With respect to FA Cables, the Company saw one-off concentration of sales during the same period of the
previous year, while sales are adjusting in some part of demand from semiconductor production equipment
and machine tools. More importantly, however, such demand appears to recover at some stage of H2 (May to
October), according to the Company. As for Power Cables, the Company has steadily captured increasing
demand from the construction sector as well as benefiting from higher price of copper. In April 2025, the
Company set up Nagoya FA Center (Inazawa-city, Aichi-prefecture), which is an example of the enforcement
of policy for growth in that this has the objective to enforce own operations for processing of control panels

and soil heaters, both of which are expected to drive the Company’s growth from a long-term perspective.

IR Representative: Isamu Fukuda, Director and Executive Officer, General Manager,
Corporate Planning Office (81-(0)6-6192-8588 / kikaku-ir1118@senden.co.jp)
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2.0 Company Profile

Industry Leader of Electric Wires General Trading Company

Company Name

SENSHU ELECTRIC CO.,LTD.

Company Website

r=TED) SENSHU ELECTRIC CO.,LTD.
IR Information —

Share Price (Japanese)

Established 18 November 1949

Listing 4 April 2022: Tokyo Stock Exchange Prime Market (ticker: 9824)
9 November 2017: Tokyo Stock Exchange 1st section
8 November 2002: Tokyo Stock Exchange 2nd section
24 June 1991: Osaka Stock Exchange 2nd section

Capital ¥2,575m (as of the end of April 2025)

No. of Shares

18,500,000 shares, including 1,143,378 treasury shares (as of the end of April 2025)

Main Features

® Product assortment of electric wires, more than 50,000 in the number of items
® FA Cables, the mainstay earnings pillar
® (Co-development of original products with manufacturers of electric wires,

smaller in size but capable in technology

Representative Representative Director and President: Motohide Nishimura

Shareholders Master Trust Japan, T. 10.01%, Motohide Nishimura 9.20%, Custody Bank of
Japan, T. 6.04%, Yoko Nishimura 5.40%, BBH Fidelity Low-Priced Stock Fund
4.14%, Kyoko Takahashi 2.60%, ESOP 2.40% (as of the end of April 2025, but for
treasury shares)

Head Office Suita-city, Osaka-prefecture, JAPAN

No. of Personnel

Consolidated: 866, Parent:584 (as of the end of April 2025)

Source: Company Data
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3.0 Corporate Philosophy

Creating New Values
On 4 April 2022, the Company, which focuses on the development of its operations as electric wires general
trading company, was listed on Tokyo Stock Exchange Prime Market with transition to a new segmentation
in the stock market. The Company claims it leads the said industry sector, comprising some 100 sector peer
companies. Meanwhile, on 18 November 2024, the Company celebrated its 75th anniversary of establishment
and it aims to become a 100-year company by further strengthening its corporate structure based on its
philosophy or founding spirit, going “creating new values, demonstrating our abilities, striving for the
development of our business, contributing to society, rewarding shareholders and encouraging welfare of our
employees,” while paying the utmost respect to ESG (Environment, Social and Corporate Governance) at the

same time.

The Company also demonstrates an initiative-taking stance toward sustainability management in light of
the content of SDGs (Sustainable Development Goals). It is noteworthy in particular that it goes for
“provision of products and services with a stability” as materiality for Social. According to the Company, the
"electric wires" that it deals in correspond to "vascular and nervous system" in human body and there are
always "electric wires" wherever there is electricity. Thus the "electric wires" are indispensable products that
support modern society, albeit being rather quiet. Based on this belief, the above-mentioned materiality is
presented, according to the Company. Further details of the Company’s sustainability management are
available in its INTEGRATED REPORT 2025.

Three Business Models
The Company will create added value on a sustainable basis through its deep involvement with the three
business models, i.e., JUST IN TIME System, original products and cable assembly. The Company, running
sales promotions via its distribution warehouses (with the floor space of no less than collective 70,000 ni),
based in 18 locations nationwide to cover Hokkaido to Okinawa, always stocks sufficient inventory required
in each of them. The Company also operates through seven subsidiaries in Japan and seven subsidiaries

overseas (China, Taiwan, Thailand, the Philippines, Vietnam and the United States).

Three Business Models

JUST IN TIME System Original Products Cable Assembly

Source: Company Data


https://www.senden.co.jp/en/financer/integrated-report/in_202410_en.pdf

JUST IN TIME System
The Company adopts the framework of JUST IN TIME System in its mainstay operations of wholesaling
electric wires, under which it "delivers the required products as much as needed, when needed" as a motto.

Together with this, the Company runs first-class integrated operations of ordering in the marketplace.

Original Products
Original products, constituting a part of sales associated with FA Cables which are said to carry gross profit
margin the highest by category of products, are co-developed with manufacturers of electric wires, smaller in
size but capable in technology, responding to specific needs from every single end user, belonging to Direct
Demand in terms of sales by customer, i.e., manufactures of machine tools, machines & robots for automotive
production lines, semiconductor production equipment and so on, resulting in creation of added value higher

to a corresponding extent and thus gross profit margin higher in particular.

Cable Assembly
The Company runs facilities for cable assembly in 8 locations out of the 18 distribution warehouses located
across the board in Japan, with which it responds to needs from the above-mentioned end users as an aspect.
The operations of cable assembly, constituting a part of sales associated with Non-Cables are said to carry
gross profit margin the highest second only to FA cable by category of products, while the operations are of
basically processing terminals of electric wires and/or control panels. When compared with the mainstay
operations of wholesaling electric wires, the Company sees added value higher to the extent of processing,

resulting in gross profit margin relatively higher.

Commercial Distribution of Electric Wires
The Company purchases electric wires more than 50,000 in the number of items, which is considered one of
the largest in the industry sector, from more than 250 manufacturers of electric wires (mainly smaller ones),
while wholesaling them to a total of more than 3,700 customers in a wide range of business. The market for
electric wires in Japan comprises that of direct sales from manufacturers of electric wires to end users,
represented by telecom carriers, electric power companies, etc. and that of indirect sales via the Company
and other industry sector peer companies. In terms of shipment value, the former accounts for some 50% to

60% out of the market as a while, while remaining 40% to 50% for the latter, according to the Company.
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4.0 Recent Trading and Prospects

Q1 to Q2 (November to April) FY10/2025
For Q1 to Q2 (November to April) FY10/2025, sales came in at ¥68,982m (up 4.3% YoY), operating profit
¥4,798m (down 6.0%), recurring profit ¥5,025m (down 5.7%) and profit attributable to owners of parent
¥3,405m (down 7.3%). Meanwhile, gross profit came in at ¥10,467m (down 0.1%) and SG&A expenses
¥5,669m (up 5.6%), implying gross profit margin of 15.2% (down 0.6% points) and SG&A ratio of 8.2% (up
0.1% point), having resulted in operating profit margin of 7.0% (down 0.7% points).

Parent Sales by Category of Products
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Source: Company Data, WRdJ Calculation

Sales on a parent basis, accounting for 94.7% of the above-mentioned consolidated sales, have risen ¥2,529m
over the same period of the previous year versus ¥3,669m for Power Cables, implying a substantial
contribution from Power Cables to the Company’s sales. On top of having steadily captured increasing
demand from the construction sector, the Company has benefited from higher price of copper, which is the
main material of Power Cables purchased by the Company. In terms of “the average price of copper per ton,”

the Company saw ¥1,443,000 (up 9.2% YoY), which is mentioned to have driven the Company’s sales.



“The average price of copper per ton” represents standard value of three nines electrolyte copper after
electrolyte refining, i.e., market price of copper decided and quoted in terms of yen by JX Nippon Mining &
Metals Corporation (5016), one of the subsidiaries of ENEOS Holdings (5020), based on transaction price of
copper quoted by London Metal Exchange in terms of local currency (thereby changes in exchange rate also
being influential). Meanwhile, the Company has established a scheme whereby changes in the said price are
reflected in own selling prices of Power Cables, Covered Cables and so on after a certain time lag. In fact, the
same mechanism is at work for FA Cables, i.e., one of the two mainstay constituents of the Company’s sales
by category of products together with Power Cables, but the impact stemming from here is so limited due to

fairly small portion of copper out of cost of sales.

The Company saw gross profit margin rather diminished, attributable to surging sales of Power Cables,
where it is not quite easy to create added value due to high portion of copper out of cost of sales, resulting in
gross profit margin relatively lower in sales by category of products. Consequently, the Company saw the
absolute amount of gross profit almost unchanged and a decline in operating profit due to increased SG&A
expenses. According to the Company, there was an impact of increased personnel expenses and depreciation
charges. It appears that the Company has actively promoted its investment in human resources by means of
base-pay increase and/or bonus increase. Meanwhile, the depreciation charges were on the rise due mainly
to capital expenditure associated with Nagoya FA Center (Inazawa-city, Aichi-prefecture) implemented

during the relevant period.

Electrical Facilities & Materials Sales Companies / Electrical Materials (47.8% of sales)
Sales of Electrical Facilities & Materials Sales Companies or Electrical Materials, the mainstay in terms of
sales by customer, appear to have an aspect of basically comprising commercial distribution of wholesaling
Power Cables and Covered Cables to the union-joined electrical facilities & materials sales companies (some
1,100 in number). For Q1 to Q2 (November to April), the Company posted sales of ¥26,560m (up 16.0%) with
respect to Power Cables and Covered Cables ¥6,086m (down 5.5%). Both of them are responsible for delivery
of electricity inside the constructs and the former is used for trunk lines and the latter branch lines or delivery
of electricity for detached houses. Meanwhile, the union-joined electrical facilities & materials sales
companies, purchasing such products, are running operations to sell them to smaller electrical contractors
(60,000 or more in number) and they use such products as electric wires for delivery of electricity in constructs
like buildings, condos, data centers, photovoltaic facilities, offshore wind power generation facilities and so

on.

On top of sales stemming from all those above-mentioned factors, sales of Electrical Facilities & Materials
Sales Companies include those of diverse products and services belonging to FA Cables and Non-Cables in
terms of sales by category of products to the above-mentioned union-joined electrical facilities & materials
sales companies. Meanwhile, the Company saw sales of Electrical Facilities & Materials Sales Companies
increased in share to the Company’s sales for Q1 to Q2 (November to April), which appears to be attributable

to surging sales of Power Cable during the relevant period.
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Electrical Contractors / Electrical Facilities (22.0% of sales)
Sales of Electrical Contractors or Electrical Facilities are generated through commercial distribution of
wholesaling Power Cables and Covered Cables to major electrical contractors (the largest 30 companies). In
other words, sale destinations are basically so-called subcontractors, i.e., specialized construction companies
that undertake electrical and other work from general contractors, represented by KINDEN (1944) and other
equity method affiliates of electrical utilities. As in Electrical Facilities & Materials Sales Companies, the
commercial distribution of Power Cables and Covered Cables ends up with applications as electric wires for
delivery of electricity inside the constructs like buildings, condos, data centers, photovoltaic facilities, offshore
wind power generation facilities and so on, while being different from the standpoint of the Company’s
commercial distribution. With respect to Electrical Facilities & Materials Sales Companies, the commercial
distribution is generated to smaller electrical contractors via electrical facilities & materials sales companies,
while directly from the Company to major electrical contractors (the largest 30 companies) for Electrical
Contractors. Meanwhile, the Company saw sales of Electrical Contractors roughly unchanged in the share

to the Company’s sales for Q1 to Q2 (November to April).

Direct Demand (25.8% of sales)
Sales of Direct Demand appear to mainly comprise commercial distribution of FA Cables directly to end users.
On top of this, sales include those of stemming from the operations to provide the end users with a wide range
of products and services like cable assembly, belonging to Non-Cables in terms of sales by category of products,
where all sales other than those of electric wires in the literal sense are posted. For Q1 to Q2 (November to
April), the Company posted sales of ¥20,409m (down 6.6%) with respect to FA Cables and Non-Cables
¥9,016m (up 6.6%).

Sales of FA Cables have stagnated for Q1 to Q2 (November to April), as concentration of sales taken place
during the same period of the previous year did not reappear and sales are adjusting in some part of demand
from semiconductor production equipment and machine tools. During the same period of the previous year,
there was a shortage of Power Cables, which drove demand for FA Cables as substitutes not from the essential
end users, i.e., manufactures of machine tools, machines & robots for automotive production lines,
semiconductor production equipment and so on, but from construction-related companies, while the Company
did post sales to respond to this. The factors that have had brought forth the said shortage have been gone
for a while and such demand as substitutes is not reappearing, inevitably resulting in the current situation
that sales are smaller to a corresponding extent. Thus, the Company saw sales of Direct Demand declined in
the share to the Company’s sales for Q1 to Q2 (November to April). That is to say, this is the reason for

worsening of sales mix in terms of sales by customer,



Income Statement (Cumulative / Quarterly)

Income Statement Lo VL B oo B G B0l [ ERL e Bl L] Cons.Act  Cons.Act Cons.Act Cons.Act
Q1 Q1toQ2 Q1toQ3 Q1toQ4 Q1 QltoQ2 Q1toQ3 Q1toQ4 YoY|
(Million Yen) 10/2024 10/2024 10/2024 10/2024 10/2025 10/2025 10/2025 10/2025 Net Chg.
Sales 33,744 66,125 99,151 136,153 36,812 68,982 - - +2,857
Cost of Sales 28,406 55,651 83,521 115,007 31,289 58,515 - - +2,863
Gross Profit 5,337 10,473 15,629 21,145 5,523 10,467 - - 6)
SG&A Expenses 2,694 5,368 8,124 10,795 2,818 5,669 - - +300
Operating Profit 2,643 5,104 7,505 10,349 2,704 4,798 - - (306)
Non Operating Balance 129 223 325 411 146 227 - - +5
Recurring Profit 2,772 5,327 7,829 10,761 2,850 5,025 - - (302)
Extraordinary Balance 100 112 112 349 0 0 - - (112)
Profit before Income Taxes 2,872 5,440 7,942 11,110 2,850 5,025 - - (414)
Total Income Taxes 900 1,749 2,535 3,501 889 1,597 - - (151)
NP Belonging to Non-Controlling SHs 12 16 22 31 14 22 - - +5
Profit Attributable to Owners of Parent 1,958 3,674 5,384 7,578 1,946 3,405 - - (268)
Sales YoY +13.4% +6.9% +6.8% +9.0% +9.1% +4.3% - - -
Operating Profit YoY +23.1% +18.6% +18.3% +23.7% +2.3% (6.0%) - - -
Recurring Profit YoY +22.5% +18.8% +17.9% +22.7% +2.8% (5.7%) - - -
Profit Attributable to Owners of Parent YoY +28.8% +22.7% +20.7% +28.0% (0.6%) (7.3%) - - -
Gross Profit Margin 15.8% 15.8% 15.8% 15.5% 15.0% 15.2% - - (0.6%)
SG&A Ratio 8.0% 8.1% 8.2% 7.9% 7.7% 8.2% - - +0.1%
Operating Profit Margin 7.8% 7.7% 7.6% 7.6% 7.3% 7.0% - - (0.7%)
Recurring Profit Margin 8.2% 8.1% 7.9% 7.9% 7.7% 7.3% - - (0.8%)
Profit Attributable to Owners of Parent Margin 5.8% 5.6% 5.4% 5.6% 5.3% 4.9% - - (0.7%)
Tax Charges etc. / Pretax Profit 31.3% 32.2% 31.9% 31.5% 31.2% 31.8% - - (0.4%)

Income Statement (oo EVNG Sl e VN Bl BV (e B ole i BRG] Cons.Act Cons.Act Cons.Act Cons.Act
Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 YoY|
(Million Yen) 10/2024 10/2024 10/2024 10/2024 10/2025 10/2025 10/2025 10/2025 Net Chg.
Sales 33,744 32,381 33,026 37,002 36,812 32,170 - - (211)
Cost of Sales 28,406 27,245 27,870 31,486 31,289 27,226 - - (19)
Gross Profit 5,337 5,136 5,156 5,516 5,523 4,944 - - (192)
SG&A Expenses 2,694 2,674 2,756 2,671 2,818 2,851 - - +177
Operating Profit 2,643 2,461 2,401 2,844 2,704 2,094 - - (367)
Non Operating Balance 129 94 102 86 146 81 - - (13)
Recurring Profit 2,772 2,555 2,502 2,932 2,850 2,175 - - (380)
Extraordinary Balance 100 12 0 237 0 0 - - (12)
Profit before Income Taxes 2,872 2,568 2,502 3,168 2,850 2,175 - - (393)
Total Income Taxes 900 849 786 966 889 708 - - (141)
NP Belonging to Non-Controlling SHs 12 4 6 9 14 8 - - +4
Profit Attributable to Owners of Parent 1,958 1,716 1,710 2,194 1,946 1,459 - - (257)
Sales YoY +13.4% +0.9% +6.5% +15.2% +9.1% (0.7%) - - -
Operating Profit YoY +23.1% +14.1% +17.8% +40.5% +2.3% (14.9%) - - -
Recurring Profit YoY +22.5% +15.1% +15.9% +37.7% +2.8% (14.9%) - - -
Profit Attributable to Owners of Parent YoY +28.8% +16.4% +16.6% +50.4% (0.6%) (15.0%) - - -
Gross Profit Margin 15.8% 15.9% 15.6% 14.9% 15.0% 15.4% - - (0.5%)
SG&A Ratio 8.0% 8.3% 8.3% 7.2% 7.7% 8.9% - - +0.6%
Operating Profit Margin 7.8% 7.6% 7.3% 7.7% 7.3% 6.5% - - (1.1%)
Recurring Profit Margin 8.2% 7.9% 7.6% 7.9% 7.7% 6.8% - - (1.1%)
Profit Attributable to Owners of Parent Margin 5.8% 5.3% 5.2% 5.9% 5.3% 4.5% - - (0.8%)
Tax Charges etc. / Pretax Profit 31.3% 33.1% 31.4% 30.5% 31.2% 32.6% - - (0.5%)

Source: Company Data, WRJ Calculation



Sales by Category of Products (Cumulative / Quarterly)

Sales by Category of Products (of0 ] A ol [ e ol (e oo, (e Cons.Act  Cons.Act Cons.Act Cons.Act
Q1 Q1toQ2 Q1toQ3 Q1toQ4 Q1 QltoQ2 Q1toQ3 Q1toQ4 YoY|
(Million Yen) 10/2024 10/2024 10/2024 10/2024 10/2025 10/2025 10/2025 10/2025 Net Chg.
FA Cables 11,540 21,847 32,098 42,615 10,497 20,409 - - (1,438)
Power Cables 11,537 22,891 34,528 49,724 14,762 26,560 - - +3,669
Cowered Cables 3,198 6,439 9,596 12,944 3,103 6,086 - - (353)
Other Cables 1,410 3,140 5,096 6,604 1,697 3,237 - - +97
Non-Cables 4,354 8,461 12,874 17,596 4,926 9,016 - - +555
Sales (on a parent basis) 32,042 62,780 94,194 129,485 34,987 65,309 - - +2,529
Consolidated Addons 1,702 3,345 4,957 6,668 1,825 3,673 - - +328
Sales 33,744 66,125 99,151 136,153 36,812 68,982 - - +2,857
FA Cables +20.4% +11.2% +9.3% +9.7% (9.0%) (6.6%) - - -
Power Cables +17.3% +9.6% +10.2% +14.5% +28.0% +16.0% - - -
Covered Cables +17.0% +14.1% +12.8% +13.1% (3.0%) (5.5%) - - -
Other Cables (4.3%) +0.1% +6.4% +7.5% +20.4% +3.1% - - -
Non-Cables (2.5%) (6.6%) (4.9%) (1.6%) +13.1% +6.6% - - -
Sales (on a parent basis) +14.0% +7.6% +7.6% +9.9% +9.2% +4.0% - - -
Consolidated Addons +2.0% (3.9%) (6.8%) (7.3%) +7.2% +9.8% - - -
Sales (YoY) +13.4% +6.9% +6.8% +9.0% +9.1% +4.3% - - -
FA Cables 36.0% 34.8% 34.1% 32.9% 30.0% 31.2% - - -
Power Cables 36.0% 36.5% 36.7% 38.4% 42.2% 40.7% - - -
Covered Cables 10.0% 10.3% 10.2% 10.0% 8.9% 9.3% - - -
Other Cables 4.4% 4.9% 5.4% 5.1% 4.9% 5.0% - - -
Non-Cables 13.6% 13.5% 13.6% 13.6% 14.1% 13.8% - - -
Sales (on a parent basis) 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% - - -
Sales (on a parent basis) 95.0% 94.9% 95.0% 95.1% 95.0% 94.7% - - -
Consolidated Addons 5.0% 5.1% 5.0% 4.9% 5.0% 5.3% - - -

Sales (composition ratio 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% - - -
Sales by Category of Products (0001 A ol | AN ol (e o6, (e Cons.Act  Cons.Act Cons.Act Cons.Act

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 YoY!
(Million Yen) 10/2024 10/2024 10/2024 10/2024 10/2025 10/2025 10/2025 10/2025 Net Chg.

FA Cables 11,540 10,307 10,251 10,517 10,497 9,912 - - (395)
Power Cables 11,537 11,354 11,637 15,196 14,762 11,798 - - +444
Covered Cables 3,198 3,241 3,157 3,348 3,103 2,983 - - (258)
Other Cables 1,410 1,730 1,956 1,508 1,697 1,540 - - (190)
Non-Cables 4,354 4,107 4,413 4,722 4,926 4,090 - - 17)
Sales (on a parent basis) 32,042 30,738 31,414 35,291 34,987 30,322 - - (416)
Consolidated Addons 1,702 1,643 1,612 1,711 1,825 1,848 - - +205
Sales 33,744 32,381 33,026 37,002 36,812 32,170 - - (211)
FA Cables +20.4% +2.5% +5.5% +10.7% (9.0%) (3.8%) - - -
Power Cables +17.3% +2.8% +11.3% +25.6% +28.0% +3.9% - - -
Covered Cables +17.0% +11.5% +10.0% +14.1% (3.0%) (8.0%) - - -
Other Cables (4.3%) +3.9% +18.5% +11.2% +20.4% (11.0%) - - -
Non-Cables (2.5%) (10.7%) (1.5%) +8.8% +13.1% (0.4%) - - -
Sales (on a parent basis) +14.0% +1.5% +7.7% +16.7% +9.2% (1.4%) - - -
Consolidated Addons +2.0% (9.3%) (12.2%) (8.9%) +7.2% +12.5% - - -
Sales (YoY) +13.4% +0.9% +6.5% +15.2% +9.1% (0.7%) - - -
FA Cables 36.0% 33.5% 32.6% 29.8% 30.0% 32.7% - - -
Power Cables 36.0% 36.9% 37.0% 43.1% 42.2% 38.9% - - -
Covered Cables 10.0% 10.5% 10.0% 9.5% 8.9% 9.8% - - -
Other Cables 4.4% 5.6% 6.2% 4.3% 4.9% 5.1% - - -
Non-Cables 13.6% 13.4% 14.0% 13.4% 14.1% 13.5% - - -
Sales (on a parent basis) 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% - - -
Sales (on a parent basis) 95.0% 94.9% 95.1% 95.4% 95.0% 94.3% - - -
Consolidated Addons 5.0% 5.1% 4.9% 4.6% 5.0% 5.7% - - -
Sales (composition ratio) 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% - - -

Source: Company Data, WRJ Calculation



Balance Sheet (Quarterly)

Balance Sheet Cons.Act Cons.Act Cons.Act Cons.Act Cons.Act Cons.Act Cons.Act
Q1 Q2 Q3 Q1 Q2 Q3 Q4 YoY|
(Million Yen) 10/2024 10/2024 10/2024 10/2025 10/2025 10/2025 10/2025 Net Chg.
Cash and Deposit 28,596 28,828 26,336 8 33,815 33,738 - - +4,910
Accounts Receivables 35,627 35,990 36,366 39,600 38,176 33,040 - - (2,950)
Inventory 7,222 8,169 9,113 8,534 9,027 8,739 - - +570
Other 209 314 310 795 279 325 - - +11
Current Assets 71,654 73,301 72,126 79,442 81,297 75,842 - - +2,541
Tangible Assets 20,702 21,498 21,963 21,887 22,002 22,733 - - +1,235
Intangible Assets 290 269 256 245 224 207 - - (62)
Investments and Other Assets 10,140 10,754 10,595 10,881 11,029 11,107 - - +353
Fixed Assets 31,133 32,522 32,814 33,014 33,256 34,048 - - +1,526
Total Assets 102,788 105,823 104,941 112,457 114,554 109,891 - - +4,068
Accounts Payables 44,947 44,656 44,683 48,676 51,910 45,180 - - +524
Short-Term Debt 733 726 426 381 381 381 - - (345)
Corporate Bond (less than one year) 64 14 14 14 14 14 - - -
Other 2,720 4,167 3,297 4,849 2,740 3,935 - - (232)
Current Liabilities 48,464 49,563 48,422 53,920 55,045 49,510 - - (53)
Corporate Bond 42 35 35 28 28 21 - - (14)
Long-Term Debt 52 - - - - - - - -
Other 2,761 2,864 2,902 2,907 2,917 2,963 - - +99
Fixed Liabilities 2,855 2,899 2,939 2,935 2,945 2,984 - - +85
Total Liabilities 51,320 52,462 51,361 56,856 57,991 52,494 - - +32
Shareholders' Equity 49,216 50,731 51,014 53,038 53,704 54,912 - - +4,181
Other 2,251 2,630 2,564 2,563 2,858 2,484 - - (146)
Net Assets 51,467 53,361 53,579 55,601 56,562 57,396 - - +4,035
Total Liabilities and Net Assets 102,788 105,823 104,941 112,457 114,554 109,891 - - +4,068
Equity Capital 51,065 52,982 53,195 55,210 56,127 56,945 - - +3,963
Interest Bearing Debt 891 775 475 423 423 416 - - (359)
Net Debt (27,705) (28,053) (25,861) (30,090) (33,392) (33,322) - - (5,269)
Capital Ratio 49.7% 50.1% 50.7% 49.1% 49.0% 51.8% - - -
Net Debt Equity Ratio (54.3%) (52.9%) (48.6%) (54.5%) (59.5%) (58.5%) - - -
ROE (12 months) 13.0% 13.1% 13.4% 14.4% 14.1% 13.3% - - -
ROA (12 months) 9.4% 9.4% 9.8% 10.1% 10.0% 9.7% - - -
Months for Inventory Turnover 0.64 0.76 0.83 0.69 0.74 0.81 - - -
Quick Ratio 133% 131% 129% 130% 131% 135% - - -
Current Ratio 148% 148% 149% 147% 148% 153% - - -

Source: Company Data, WRJ Calculation
Cash Flow Statement (Cumulative)

Cash Flow Statement Lol VLN B oo [ T (E B ol [ V(e Bl 0] Cons.Act  Cons.Act Cons.Act Cons.Act
Q1 Q1toQ2 Q1toQ3 Q1toQ4 Q1 QitoQ2 Q1toQ3 Q1toQ4 YoY|
(Million Yen) 10/2024 10/2024 10/2024 10/2024 10/2025 10/2025 10/2025 10/2025 Net Chg.
Operating Cash Flow 3,625 8,239 - 5,643 - - +2,118
Investing Cash Flow - (1,405) - (2,542) - (1,046) - - +359
Operating CF and Investing CF - 2,120 - 5,697 - 4,597 - - +2,477
Financing Cash Flow - (1,911) - (3,882) - (1,620) - - +291

Source: Company Data, WRJ Calculation

10



FY10/2025 Company Forecasts
FY10/2025 Company forecasts, announced on 9 December 2024, have remained unchanged, going for
prospective sales of ¥140,000m (up 2.8% YoY), operating profit of ¥11,000m (up 6.3%), recurring profit of
¥11,200m (up 4.1%) and profit attributable to owners of parent of ¥7,700m (up 1.6%), while operating profit
margin of 7.9% (up 0.3% points). For reference sake, Company forecasts assume the average copper price of
¥1,450,000 per ton (up 2.9%). Meanwhile, the Company has upgraded planned annual dividend at the
announcement of the Q1 to Q2 (November to April) results, i.e., on 3 June 2025, from ¥140.00 per share
(¥70.00 as of the end of Q2 and ¥70.00 as the end of year), implying payout ratio of 31.5%, to ¥150.00 per
share (¥75.00 as of the end of Q2 and ¥75.00 as the end of year), implying payout ratio of 33.4%, representing

an increase of ¥10.00 per share.

Sales and Operating Profit Margin
40,000 7=—=sales (Million Yen) —QOperating Profit Margin (%) r 12.0%
8.7% | |8.7% [ 10.0%
30,000 - 9 | [
72% | | 5 70, . 78% | 76%| 730 | T7% |73% 1~ L 8.0%
20,000 - - 6.0%
- 4.0%
10,000 4| <« N~ © © < — © N o~ o o o
© <o} o o < [c0} AN o ~— N~ o o 0
N~ S S = ~ @ S S @ = i) o |F 2.0%
(o} AN — AN ™ A ™ N~ © AN o} 19}
AN (42} ™ ™ (a2} (42} (42} ™ (a2} (42} ™ ™
0 0.0%
ol | @2 | @3 | a4 | ot | a2 | a3 | ¢ | a1 | a2 | a3 | o4
FY10/2023 FY10/2024 FY10/2025

Source: Company Data, WRJ Calculation (Q3/ Q4 FY10/2025: H2 Company forecasts, pro rata)

For the Q1 to Q2 (November to April) results, Company forecasts were exceeded in sales but rather fell behind
in earnings, which had a lot to do with stagnating sales of FA Cables which are said to carry gross profit
margin the highest by category of products. However, full-year Company forecasts have remained unchanged
with a prospect that demand may recovery for that of semiconductor production equipment and machine
tools for H2 (May to October). As for the upgrade of planned annual dividend, this is basically in line with
the Company’s intention to reduce the gap at this stage for meeting the goal set for enhancement of
shareholder returns advocated in the midterm management plan (FY10/2025 to FY10/2027), i.e., paying

dividend equating to 35% or higher in terms of payout ratio.
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FY10/2025 Company Forecasts and Results

Consolidated Fiscal Year

(Million Yen)

FY10/2025CoE 9-Dec-24
FY10/2025CoE 6-Mar-25
FY10/2025CoE 3-Jun-25
FY10/2025CoE 9-Dec-24
FY10/2025CoE 3-Jun-25

Consolidated Half Year

Q1to Q2 FY10/2025CoE ~ 9-Dec-24
Q1to Q2 FY10/2025CoE  6-Mar-25
Q1 to Q2 FY10/2025Act 3-Jun-25

Q1 to Q2 FY10/2025CoE ~ 9-Dec-24
Q1 to Q2 FY10/2025Act  3-Jun-25

Consolidated Half Year

Q3 to Q4 FY10/2025CoE ~ 9-Dec-24
Q3 to Q4 FY10/2025CoE  6-Mar-25
Q3 to Q4 FY10/2025CoE ~ 3-Jun-25

Q3 to Q4 FY10/2025CoE ~ 9-Dec-24
Q3 to Q4 FY10/2025CoE  3-Jun-25

Q4 Results

Q1 Results

Q2 Results
Amount of Gap
Rate of Gap
Q4 Results

Q2 Results
Amount of Gap
Rate of Gap

Q4 Results

Q1 Results

Q2 Results
Amount of Gap
Rate of Gap
Q4 Results

Q2 Results
Amount of Gap
Rate of Gap

Q4 Results

Q1 Results

Q2 Results
Amount of Gap
Rate of Gap
Q4 Results

Q2 Results
Amount of Gap
Rate of Gap

Sales

140,000
140,000
140,000

0
0.0%

140,000
140,000

0
0.0%

68,000
68,000
68,982
982
1.4%
68,000
68,982
982
1.4%

72,000
72,000
71,018

(982)
(1.4%)
72,000
71,018

(982)
(1.4%)

Profit

11,000
11,000
11,000
0
0.0%
11,000
11,000
0
0.0%

Operating
Profit

5,300
5,300
4,798

(502)

(9.5%)
5,300
4,798

(502)
9.5%

Operating
Profit

5,700
5,700
6,202

502
8.8%
5,700
6,202

502
8.8%

Profit

11,200
11,200
11,200
0
0.0%
11,200
11,200
0
0.0%

Profit

5,400
5,400
5,025
(375)

(6.9%)
5,400
5,025
(375)

6.9%

Profit

5,800
5,800
6,175

375
6.5%
5,800
6,175

375
6.5%

Operating Recurring Profit Attributable to
Owners of Parent

7,700
7,700
7,700

0.0%
7,700
7,700

0.0%

Recurring Profit Attributable to
Owners of Parent

3,700
3,700
3,405
(295)

(8.0%)
3,700
3,405
(295)

8.0%

Recurring Profit Attributable to
Owners of Parent

4,000
4,000
4,295

295
7.4%
4,000
4,295

295
7.4%

Source: Company Data, WRJ Calculation
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Long-Term Prospects
The midterm management plan (FY10/2025 to FY10/2027), announced on 9 December 2024, is calling for
prospective sales of ¥160,000m, recurring profit of ¥13,000m and ROE of 15% or higher as the management
target for FY10/2027, the final year of the plan. When setting the actual results of FY10/2024 as the point of
origin, the plan suggests CAGR of 5.5% in sales and 6.5% in recurring profit. Meanwhile, the Company
estimates its cost of capital being equated to 8% to 9%. If we simply compare this with the level of ROE for
FY10/2024, the Company sees equity spread of no less than 5% points, while planning to further expand the

equity spread from a long-term perspective.

Midterm Management Plan (FY10/2025 to FY10/2027)
200,000 - = Sales (Million Yen) ——Recurring Profit Margin (%) ——ROE (%) r 20.0%
o 15.0%
150,000 -~ 14.4% 13.5% g R L - 15.0%
12.0% 12.3% S Ssssso=e==""
~
100,000 - 8.6%_~" 7 9% 8.0% 81% | [ 10.0%
o 6.9% 7.0% o I st I I
5:9% T 549 et
7 —
50,000 - - 5.0%
4.6%
0 74,288 92,463 113,633 124,967 136,153 140,000 160,000 0.0%
T T T T T T T . (o]
FY10/2020 FY10/2021 FY10/2022 FY10/2023 FY10/2024 FY10/2025 FY10/2026 FY10/2027

Source: Company Data, WRdJ Calculation

The Company’s strategy for achieving the management target set out in the midterm management plan
(FY10/2025 to FY10/2027) includes increasing sales composition of Direct Demand, which is the main source
of earnings with high gross profit margin in terms of sales by customer. Compared with 25.3% for Q1 to Q2
(November to April) FY10/2025 results, the Company plans to see 30% for FY10/2027, the final year of the
plan. In terms of sales by category of products, sales of Direct demand principally comprise those of FA Cables
and Non-Cables. As for FA Cables, the Company has laid out a policy to further focus on development of
original products than ever before. Meanwhile, as for Non-Cables, the Company plans to enhance the sales
composition up to 17% in terms of sales by category of products for FY10/2027, the final year of the plan,
versus 13.8% for the Q1 to Q2 (November to April) FY10/2025 results.

With respect to Non-Cables, the Company is to further strengthen cable assembly, including processing of
control panels, while promoting development and sales expansion of house-brand products as well as
cultivating new realms at the same time. For example, the Company has developed and launched soil heaters
(subterranean heated vinyl wires for agricultural use) as its house-brand products in September 2024 and is
calling for prospective sales of ¥1,000m for FY10/2027, the final year of the plan. According to the Company,
the said products cut back on CO2 emissions by means of directly heating soil in plastic greenhouses, etc.,
via replacing conventional boilers which are fuel-consuming. On top of this, they can increase harvest

turnover (cycle) by accelerating the speed of growth for produce of the fields, yielding a high valuation.
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Payout Ratio and Total Shareholder Return
75.0% 7 70.7%  —INet Profit (Million Yen) ——Total Shareholder Return (%) —— Payout Ratio (%) [ 10:000
o 52.7% I
0.9% . 48.0% o] __ 50% 7,500
50.0% - 43.0% 45.3% o0 |- ——————
______ L 5,000
- ot = = S bbuiuty Aua 0
25.0% { g 3o ] 33.0% - 33.4% 35%
. 0
23.2% 23.8% L 2,500
2,351 3,583 5,314 5,920 7,578 7,700
0.0% T T T T T T T 0
FY10/20  FY10/21  FY10/22  FY10/23  FY10/24  FY10/25 FY10/26  FY10/27

Source: Company Data, WRJ Calculation

For the enhancement of shareholder returns, meanwhile, the Company plans to achieve payout ratio of 35%
or higher as well as total shareholder return of 50% or higher. In light of the existing planned annual dividend
for FY10/2025, it is suggested that the Company will see payout ratio of 33.4%, almost in line with the plan.
For reference sake, the Company has consistently repurchased own shares over the past five years
(FY10/2020 to FY10/2024), based on its abundant net cash, i.e., ¥33,322m as of the end of Q2 (February to
April) FY10/2025, while having retied treasury shares as well. Including the amount planned for FY10/2025,
total shareholder return is to reach 52.7%, according to the Company, convincing a directionality for the

target of 50% or higher to be achieved.
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Disclaimer

Information here is a summary of “IR Information” of the Company, compiled by Walden Research Japan,
from a neutral and professional standing point, in the form of a report. “IR Information” of the Company
comprises a) contents of our interview with the Company, b) contents of presentations for institutional

investors, c) contents of timely disclosed information and d) contents of the homepage, etc.

Company name: Walden Research Japan Incorporated
Head office: Level 4 Ginza Ishii Building, 6-14-8 Ginza Chuo-ku Tokyo 104-0061, JAPAN
URL: https://walden.co.jp/

E-mail: info@walden.co.jp
Tel: 81-(0)3-3553-3769

Copyright 2025 Walden Research Japan Incorporated
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